
 

 
 
 

 

 

 

 

  IPO Details 
Issue Open Date 30 October 2023 

Issue Close Date 01 November 2023 

Price Band (Rs.) Rs. 617 – Rs. 648 

Issue Size*  Rs. 19,000 Mn 

Issue Size (Shares) 29,320,987 

Market Lot 23 Shares 

Listing Exchanges BSE and NSE 

Face Value (Rs.) Rs. 5/- 

Key Details 

Fresh Issue* Rs. 19,000 Mn 

Issue Type Book Building 

Book Running Lead 
Manager 

Kotak Mahindra Capital, 
ICICI Securities, IIFL 

Securities, JM Financial and 
Motilal Oswal Investment 

Advisors 

Issue structure 

Anchor Investor: 30% 
QIB: 20% 

Non Institutional: 15% 
Retail: 35% 

Credit of Shares to 
Demat Account 

08 November 2023 

Issue Listing Date 09 November 2023 

Consol. (INR Mn)  CY12  CY13  CY14  CY15E  CY16E

Revenue 113,582 111,501 117,388 126,779 136,921

EBITDA 21,966 16,225 14,956 16,153 17,445

% growth  -26.1 -7.8 8.0 8.0

PAT 10,593 10,947 11,618 12,548 13,551

EPS (INR)  56.4 58.2 61.8 66.8 72.1

P/E (x)  26.0 25.2 23.7 21.9 20.3

RoE (%)  14.4% 14.0% 14.1% 14.2% 14.2%
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31 October 2023 

Cello World – SUBSCRIBE 

Investment Thesis 
Cello World Ltd. (Cello) is coming out with an initial public offering (IPO) on 

October 30, 2023. The issue comprises of offer for sale of 29,320,987 equity shares 

worth Rs.19,000mn at highest price band. Objective of the issue is to achieve the 

benefits of listing the equity shares on the Stock Exchanges and carry out the offer 

for sale of existing shareholders. 

Cello is a leading domestic Consumerware company which has diversified 

product categories, covering consumer houseware, writing instruments & 

stationery and moulded furniture & allied products. Diversified product portfolio 

offers a robust risk diversification strategy against demand shocks within any 

particular product category. Diversification of product portfolio also provides 

considerable advantage in terms of influencing the retail channel and effectively 

introducing new products or categories, thereby cumulatively assisting it in 

dominating the domestic Consumerware market.  

Cello has 13 manufacturing facilities across five locations in India. Its 

manufacturing capabilities allow it to manufacture a diverse range of products 

in-house, which in turn enables it to scale up production quickly to meet 

increased demand, reduce time taken to launch new products in the market, 

maintain quality control of its products, maintain better control over its supply 

chain and mitigate risk of supply chain disruption.  

Cello planned to augment its manufacturing capabilities so that it will able to 

quickly and effectively respond to increases in market demand for its products. 

Currently, Cello is relying on the import of glassware from third party suppliers 

outside India, its planned setting up of a glassware manufacturing facility is 

expected to lower its dependence on the import of glassware. Cello has already 

expanded its opalware capacity looking at increase in demand for the products. 

Cello will regularly monitor market demand for its products and may continue to 

increase manufacturing capabilities in the future if the forecasted market 

demand for its products exceed manufacturing capacities. 

In 2019, Cello had launched the writing instruments and stationery business under 

the ‘Unomax’ brand. To enhance brand awareness and strengthen brand recall 

for the brands and sub-brands, it launched a diverse array of promotional and 

marketing efforts, including inshop displays, merchandising, advertisements in 

print and social media, retail branding and product branding. 
 

Financials 
 During the past 3 years, revenue of Cello grew at a CAGR of 30.8% while PAT 

grew at CAGR of 31.2% in same period. 

 
* At highest price band     # Post listing 

 

Consol. (Rs.Mn.) FY21 FY22 FY23 FY24E FY25E

Revenue 10,495 13,592 17,967 20,842 23,968

EBITDA 2,767 3,336 4,205 4,899 5,659

EBITDA Margin(%) 26.4% 24.5% 23.4% 23.5% 23.6%

PAT 1,656 2,195 2,851 3,364 3,902

EPS (Rs.) #  7.8 10.3 13.4 15.8 18.4

P/E (x)  *# 83.1 62.6 48.2 40.9 35.2

RoE (%)  # 20.0% 26.5% 34.4% 37.3% 39.8%

* At highest price band 

* At highest price band 



Graphs & Charts 

 

Figure 1: Net Sales Trend 

 
 

 
Figure 2: EBITDA & EBITDA Margin Trend 

 
 

 
Figure 3: PAT & PAT Margins 

 
 

 
Figure 4: Segment-Wise Revenue (FY23) 
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Key Business Highlights 
 Cello is the prominent player in the consumer ware market in India with 

presence in the consumer houseware, writing instruments & stationery, 

moulded furniture & allied products and consumer glassware categories. It 

has developed a massive 15,891 SKUs across the product category under the 

brand name of ‘Cello’ and ‘Unomax’.   

 Cello has 13 manufacturing facilities across five locations in India and 

establishing a glassware manufacturing facility in Rajasthan. As of 30th June 

2023, Cello has an installed annual capacity of 57.8mn units of consumer 

houseware products, 0.015mn tonnes of opalware & glassware, 705mn units 

of writing instruments & stationery products and 12.8mn units of moulded 

furniture & allied products. It has also completed the expansion of opalware 

capacity at its Daman facility in August 2023, as a result, the opalware 

capacity increased to 0.025mn tonnes per annum from 0.015mn tonnes. 

 Cello has a strong pan-India distribution network, comprising of 3,322 

distributors and 0.13mn retailers, of these, the consumer houseware and 

writing instruments & stationery business had 717 and 1509 distributors, 

respectively, while 0.06mn retailers each for respective divisions. Anticipating 

a huge growth potential in the Writing Instruments & Stationery business, Cello 

is targeting to have a network of around 2,500 distributors in the medium 

term. 

Valuation 
 Cello’s flagship brand, ‘Cello’ is well established and enjoys strong brand 

recall among consumers in India. The company intend to continue to 

enhance brand awareness and strengthen brand recall for the newer 

brands, including in particular the ‘Kleeno’ and ‘Puro’ sub-brands (under the 

‘Cello’ brand), by continuing to focus on branding and promotional activities 

going forward. In the past Cello had made significant and timely investments 

in its promotional and marketing efforts and intend to continue to do so. 

 Cello intend to utilize its innovation capabilities to expand its existing product 

portfolio and develop new range of products across product categories. 

Cello aim to expand its consumer houseware product category by 

introducing new range of products in the kitchenware, porcelain, 

appliances, cookware, glassware, writing instruments and stationery spaces. 

Through new range of products, it targets to increase wallet share and 

repeat orders from existing consumers and also attract new consumers. 

 With leading domestic Consumerware company having diversified product 

categories, 13 manufacturing facilities across five locations in India, planned 

to augment its manufacturing capabilities to effectively respond to increases 

in market demand, focus on branding and promotional activities and plans 

to expand its existing product portfolio, we are recommending SUBSCRIBE 

rating to the IPO of Cello World Ltd. for medium to long term perspective. 

Risk & Concern 
 Cello is highly depended on third-party suppliers for the supply of major raw 

materials, like plastic granules and plastic polymer. Any fluctuations in raw 

material prices or supply disruptions may have an adverse effect on growth 

and margin of the company. 

 If Cello failed to maintain the existing capacity utilization rate or shutdown in 

its manufacturing operations, its margins and profitability may be adversely 

affected. 

 Any change in regulatory and policy environment in which Cello operate 

may adversely affect the company’s business, operations and financial 

condition. 
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Disclosure: M/s. Bonanza Portfolio Ltd here by declares that views expressed in this report accurately reflect view point with subject to 

companies/securities. M/s. Bonanza Portfolio Ltd has taken reasonable care to achieve and maintain independence and objectivity 

in making any recommendations. The Analysts engaged in preparation of this Report or his/her relative: - (a) do not have any financial 

interests in the subject company mentioned in this Report; (b) do not own 1% or more of the equity securities of the subject company 

mentioned in the report as of the last day of the month preceding the publication of the research report; (c) do not have any 

material conflict of interest at the time of publication of the Report. The Analysts engaged in preparation of this Report:- (a) have not 

received any compensation from the subject company in the past twelve months; (b) have not managed or co-managed public 

offering of securities for the subject company in the past twelve months; (c)have not received any compensation for investment 

banking or merchant banking or brokerage services from the subject company in the past twelve months; (d) have not received any 

compensation for products or services other than investment banking or merchant banking or brokerage services from the subject 

company in the past twelve months; (e) has not received any compensation or other benefits from the subject company or third 

party in connection with the Report; (f) has not served as an officer, director or employee of the subject company; (g) is not engaged 

in market making activity for the subject company. 

M/s. Bonanza Portfolio Ltd is a registered Research Analyst under the regulation of SEBI, the year 2014. The Regn No. INH100001666 and 

research analyst engaged in preparing reports is qualified as per the regulation's provision. 

 

Disclaimer: This research report has been published by M/s. Bonanza portfolio Ltd and is meant solely for use by the recipient and is 

not for circulation. This document is for information purposes only and information / opinions / views are not meant to serve as a 

professional investment guide for the readers. Reasonable care has been taken to ensure that information given at the time believed 

to be fair and correct and opinions based thereupon are reasonable, due to the nature of research it cannot be warranted or 

represented that it is accurate or complete and it should not be relied upon as such. If this report is inadvertently send or has reached 

to any individual, same may be ignored and brought to the attention of the sender. Preparation of this research report does not 

constitute a personal recommendation or take into account the particular investment objectives, financial situations, or needs of 

individual clients. Past performance is not a guide for future performance. This Report has been prepared on the basis of publicly 

available information, internally developed data and other sources believed by Bonanza portfolio Ltd to be reliable. This report should 

not be taken as the only base for any market transaction; however this data is representation of one of the support document among 

other market risk criterion. The market participant can have an idea of risk involved to use this information as the only source for any 

market related activity. The distribution of this report in definite jurisdictions may be restricted by law, and persons in whose custody this 

report comes, should observe, any such restrictions. The revelation of interest statements integrated in this analysis are provided 

exclusively to improve & enhance the transparency and should not be treated as endorsement of the views expressed in the analysis. 

The price and value of the investments referred to in this report and the income from them may go down as well as up. Bonanza 

portfolio Ltd or its directors, employees, affiliates or representatives do not assume any responsibility for, or warrant the accuracy, 

completeness, adequacy and reliability of such information / opinions / views. While due care has been taken to ensure that the 

disclosures and opinions given are fair and reasonable, none of the directors, employees, affiliates or representatives of M/s. Bonanza 

portfolio Ltd shall be liable. Research report may differ between M/s. Bonanza portfolio Ltd RAs and other companies on account of 

differences in, personal judgment and difference in time horizons for which recommendations are made. Research entity has not 

been engaged in market making activity for the subject company. Research analyst has not served as an officer, director or 

employee of the subject company. Research analyst have not received any compensation/benefits from the Subject Company or 

third party in connection with the research report. 

M/s. Bonanza Portfolio Ltd at Bonanza House, Plot No. M-2, Cama Industrial Estate. Walbhat Road, Goregaon (E), Mumbai – 400063   

Web site: https://www.bonanzaonline.com 

Research Analyst Regn No. INH100001666 

SEBI Regn. No.: INZ000212137 

BSE /NSE/MCX : |CASH| DERIVATIVE| CURRENCY DERIVATIVE | COMMODITY SEGMENT| 

| CDSL: | 120 33500 | NSDL: | IN 301477 || PMS: INP 000000985 | AMFI: ARN -0186 

 

 

https://www.bonanzaonline.com/

		2023-10-31T14:12:37+0530
	Rajesh Ranjan Sinha
	I am the author of this document




